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Pear| Meyer istheleading advisor to boards and senior management helping or ganizations

Thereisagrowing use of total shareholder return
(TSR) as an incentive metric in long-term incentive
compensation plans. Whileits merit as an indicator
of long-term value creation isclear, Pear| Meyer
sought to understand if itsuse as an incentive metric
actually resultsin improved firm performance.

Empirical research was conducted in collaboration
with the Cornell University ILR School’s I nstitute of
Compensation Studies (ICS). Pearl Meyer and ICS
analyzed ten years of data from S& P 500 index
companies and theresultsand future
recommendations are presented here.
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